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Science World, Vancouver, Canada:  
“…..the staff totally love how it works.  …..”  
 
Norsk Tipping, Oslo, Norway:  
“…….everything works fine and the game is popular!” 
 
Philips Medical Systems, Boeblingen, Germany:  
“The CeBit was a success and the Mindball was one of the main attractions” 
 
Tekniska Museet, Stockholm, Sweden:  
“Everything has worked fine and we have had a wonderful response from 
the kids!” 
“A very reliable system, good support from the supplier…” 
 
Schindler, Parent & Compagnie, Meersburg, Germany:  
“Mindball has been a success at our workshop. The top management of 
……..enjoyed the challenge very much.” 
 
Rüegg Werbung, Zürich, Switzerland: 
“The rental of Mindball was a success. The transportation to and from 
Switzerland was well organized. Thank you very much.” 
 
Associazione Festival della Scienza, Genova, Italy: 
“The exhibit was a great success; we had 1100 persons per day!” 
 
Crispin Porter + Bogusky, Miami, USA: 
“We received the Mindball Oak this morning…….and it´s such a hit! 
 
Cheltenham Science Festival, Cheltenham, UK: 
“…. it really was a great success having it here…..thanks again for renting us 
your amazing machine…” 
 
At-Bristol, Bristol, UK: 
“We At-Bristol love MindBall and so do our visitors.” 
 
University of Cork, Ireland: 
“The mindball has just done 4 grueling days at our science exhibition. It never 
stopped and the kids just loved it. It was the real hit of the exhibition. “ 
 
Science Exhibition, South Korea  
“We couldn't be more pleased with the performance of the Mindball alpha 
trainer you developed.”  
 
The Forum of the Cultures in Monterrey 
Everything was great, believe one of the most successful exhibition of the 
Forum was the mindball.  Congratulations!!! 
 



 
 

 

 

Jaermuseet, Vitenfabrikken, Norway  
Mindball Game is very popular. It has been used discontinuously since 
opening and it works irreproachable.   
 
Flourish  
 
“Mindball was a huge hit in the Castrol Performance Lab”, said Flourish 
creative director, Guy Tremlett. “Castrol’s visitors were enthralled by the 
feedback they got from Mindball about their state of focus and stress and 
were keen to play again and again. Mindball definitely engaged the audience 
in a way that is directly relevant to the Castrol brand.” 

 


